Editorial Scope
Foundations and Trends R in Entrepreneurship will publish survey and tutorial articles in the following topics:
• Nascent and start-up entrepreneurs
• Opportunity recognition
• New venture creation process
• Business formation
• Firm ownership
• Market value and firm growth
• Franchising
• Managerial characteristics and behavior of entrepreneurs
• Strategic alliances and networks
• Government programs and public policy
• Gender and ethnicity
• New business financing:
• Business angels
• Bank financing, debt, and trade credit
• Venture capital and private equity capital
• Public equity and IPO's
• Family-owned firms
• Management structure, governance and performance
• Corporate entrepreneurship
• High technology
• Technology-based new firms
• High-tech clusters
• Small business and economic growth account for 63% to 93% of the variation in 23 types of business creation.
Information for Librarians
The most important factors associated with the prevalence of business creation are the capacity of the population to participate in business start-ups, a high prevalence of small businesses, participation of women in the labor force, the presence of informal investors, emphasis on traditional rather than secular-rational values, presence of young adults, and income inequality. The use of log linear regression modeling to predict individual participation in 15 types of business creation explained from 14% to 41% of the variance. Personal attributes, national cultural and social norms, and personal context were much more likely to be associated with individual participation in business creation than characteristics of the national economy, economic structure, population readiness for business creation or centralized control of economic activity. The primary policy implication is that efforts to directly prepare individuals for business creation are more likely to have an impact compared to adjustments in regulatory procedures or legal standards. The assessment demonstrates the considerable value from harmonized cross national data on business creation and national attributes. There remains, however, substantial opportunity for improving understanding of the entrepreneurial process. 
Introduction
New firm creation is one of the most important facets of modern economic life. The emergence of new ventures is central to economic adaptation and change and a major factor associated with increases in sector productivity. In addition, hundreds of millions pursue new firm creation as a serious career option. Knowing more about countries with different levels of firm creation, and the context and specific characteristics of those active in firm creation, is of considerable scientific, practical and policy interest. Higher levels of firm creation in cities, regions, or countries are associated with economic growth; it is rare to have economic growth without business creation. 1 One conception of economic development suggests that as countries become more economically sophisticated and complex the emphasis shifts from producing commodities for export to production efficiencies and, eventually, to an emphasis on innovation and service activities. 2 New firms are central to the mechanisms underlying the structural changes required as economies adapt and grow, reflecting the emergence of new industries producing new products with new production technologies. There is no question that firm creation is a central feature of national economic development.
But it is now clear that the pursuit of business creation, even in the form of self-employment, is an important career choice for hundreds of millions. In many developing countries it is a career option that may lead to better societal outcomes compared to criminal enterprises such as systematic piracy or kidnapping, or anarchistic terrorism and political violence. Responsible business creation, even replication of existing activity, can provide substantial benefits to society.
Despite centuries of attention to and interest in entrepreneurship, only in the last several decades has it been possible to develop precise assessments of the scope and impact of business creation. The first comprehensive assessment indicating the significant contribution of new and small firms to job creation was initially published in 1979, 3 about 30 years ago; it required substantial reorganization and redeployment of existing business registries. In the past decade, procedures for identifying representative samples of those active in business creation have been developed and implemented in over 75 countries. This research program, known as the Global Entrepreneurship Monitor (GEM) initiative, has developed systematic information on both the national level of firm creation and the nature of individuals actively involved in the process.
The following takes advantage of this information to explore several related issues:
• What national characteristics are associated with differences in the prevalence of business creation? • Which factors are more highly associated with individual participation in business creation, national characteristics or personal attributes and local context? • Which of seven types of influences representing national characteristics, local context, and personal attributes has the greatest association with individual participation in business creation?
There is a general consistency in the results of all three analyses. The association of personal and contextual factors with business creation is much greater than national characteristics. The analysis of data from 75 countries is weighted to represent the global population of 3.2 billion individuals eligible to participate in business creation. In addition, the assessment develops predictive models for a wide range of business creation activities. The results have very broad application. 4 Two sets of linear additive models are developed that are relatively successful in predicting, first, national variation in the prevalence of business creation, and, second, individual participation in business creation. As all data represents the same time period, causal inferences are problematic, but there is strong evidence of associations between some national, local context, and individual attributes and business creation. Countries in ten world regions are characterized in terms of the features most highly associated with business creation. Implications for policy interventions and future research conclude the discussion.
